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EXECUTIVE SUMMARY
The following report gives an overview of BioSTEP’s dissemination and promotion activities. It starts
with the media presence of the project. During the three years of the project, different international
and national media reported about BioSTEP. Project partners fuelled this interest with articles and
announcement on their own institution websites. Regular news updates on the BioSTEP website and
a newsletter with main results supported the dissemination activities of all partners. Initiated to
promote stakeholder engagement and public awareness for a participative governance of the
European bioeconomy, BioSTEP organised and participated in numerous events. These events
included regular policy and validation workshops, but also exhibitions and interactive Living Labs.
The cooperation with other relevant EU projects was an integral part of the activities. The consortium
stayed in close contact with and promoted the activities of projects such as CommBeBiz, BioLinX,
BIOWAYS or InnProBio. The social media activities of the project attracted the interest of now more
than 700 followers on Twitter. Last but definitively not least, the most valuable results of the project
were outlined in policy papers and guidelines to facilitate their uptake by practitioners.
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1 Introduction
A clear, coherent and continuous communication strategy is essential to attract the interest of
different stakeholders to a project such as BioSTEP. Therefore, a Public Engagement and
Knowledge Sharing Strategy was developed in the beginning of the project. The strategy focused on
the dissemination (the disclosure of results to the public) and the communication (the strategic
promotion) of the project and its activities. It defined the way forward with regard to the creation of a
project identity, the selection and definition of distinct target groups and a plan on how to best share
the knowledge gained through suitable distribution channels.
In the strategy, each means of communication was linked to one or more suitable channels, a due
date or a timeframe, specific tools and materials as well as target groups. For example, social media
content was planned for different channels, such as LinkedIn, Twitter, Facebook and YouTube and to
be released throughout the project duration. Contents included tweets on achievements, meetings
and relevant news on policy research for Twitter and LinkedIn as well a project video for YouTube.
Target groups in this case were stakeholders and citizens. Generally, the targeted use of different
communication channels and methods was especially vital for the BioSTEP project, as it was initiated
to not only speak with and to inform bioeconomy stakeholders, but also the general public. While the
consortium needed to stay on top of the bioeconomy debate to facilitate the development of regional
bioeconomy strategies, it also strove to find ways to communicate what bioeconomy is to citizens
who had not come across the concept before.
The following section gives an overview of BioSTEP’s dissemination and promotion activities. It starts
with the media presence of the project. During the three years of the project, different international
and national media reported about BioSTEP. Project partners fuelled this interest with articles and
announcement on their own institution websites. Regular news updates on the BioSTEP website and
a newsletter with main results supported the dissemination activities of all partners. Initiated to
promote stakeholder engagement and public awareness for a participative governance of the
European bioeconomy, BioSTEP organised and participated in numerous events. These events
included regular policy and validation workshops, but also exhibitions and interactive Living Labs.
The cooperation with other relevant EU projects was an integral part of the activities. The consortium
stayed in close contact with and promoted the activities of projects such as CommBeBiz, BioLinX,
BIOWAYS or InnProBio. The social media activities of the project attracted the interest of now more
than 700 followers on Twitter. Last but definitively not least, the most valuable results of the project
were outlined in policy papers and guidelines to facilitate their uptake by practitioners.
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2 Media presence
Several European newspapers, bioeconomy magazines, online platforms and partner websites
published articles on the BioSTEP project. The following section lists the media achievement of the
project and reports about articles published on partner websites to promote the project, disseminate
results or announce events.

2.1 International coverage
2.1.1 European Commission
A short article was dedicated to the BioSTEP project under the section “success stories” on the
website of the European Commission. An excerpt from the text: “Innovative bio-based alternatives
already exist for many products derived from fossil fuels, and research teams worldwide are busily
developing new solutions. An EU-funded project is encouraging Europeans to explore the prospect of
a sustainable economy firmly rooted in renewables and fostering dialogue on its governance.”
Additionally, both, the BioSTEP Forum and the Final BioSTEP conference were announced on the
DG Research Website. Further, BioSTEP was mentioned several times in the bioeconomy section
“Policies, initiatives, events and publications in support of research and innovation in the
bioeconomy” of the European Commission.
The article was published in November 2017 (Link)

Figure 1: Image from the Website of the European Commission (BillionPhotos.com – fotolia)
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2.1.2 Il Bioeconomista
Il Bioeconomista interviewed Boris Mannhardt (BIOCOM), talking about how to make the bioeconomy
less of an abstract concept for the public, the touring dates of the bioeconomy in everyday life
exhibition of the BioSTEP project, the role of media and the different bioeconomies in Europe. An
excerpt from the text: “People need to know that bioeconomy is not just an abstract concept. What
we need is a coherent narrative with clear explanations of what bioeconomy is, and how it can
contribute to a more sustainable way of living. If we succeed to explain what bioeconomy means, it
will be evident that it is not a niche topic. And, of course, we need effective public engagement
strategies for this.”
The interview with Il Bioeconomista was published in May 2017 (Link)

Figure 2: Screenshot from Il Bioeconomista

2.1.3 European Biotechnology Magazine: The BioSTEP Forum
The European Biotechnology Magazine wrote about the BioSTEP Forum mentioning the timeline for
the evaluation of the European bioeconomy strategy and the importance to involve stakeholders. An
excerpt from the text: “At yesterday’s Biostep Forum in Brussels, Lino Paula from DG Research and
Innovation, said that “the discussion whether there will be a new strategy is still open”. This is
precisely why it is so important that “stakeholders get involved and give input now”. The EU-funded
project BioSTEP has been initiated to do exactly this: promote engagement and raise awareness for
a participative governance of the European Bioeconomy. Yesterday, the consortium invited selected
experts to discuss their recommendation for more participation in the bioeconomy in Brussels. In the
focus: the role of small and medium-sized enterprises, the necessity of network creation, the
importance of regions and effective instruments for public engagement. The input was well received
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by the European Commission and the Bioeconomy Stakeholder Panel. In the first week of April, the
Biostep team plans to publish the policy paper.”
The text was published on 30.03.2017 by the European Biotechnology Magazine (Link)

Figure 3: Screenshot from European Biotechnology

2.1.4 BE Sustainable
The BE Sustainable article “Raising awareness and promoting public participation in the European
Bioeconomy” highlights the necessity for a transparent dialogue on the bioeconomy and talks about
what BioSTEP wants to do to promote this dialogue. An excerpt from the text: “BioSTEP organises
workshops, conferences, exhibitions and innovative living labs. Based on the results of its various
activities, the project will develop a list of targeted policy recommendations to inspire the (further)
development of balanced and informed bioeconomy strategies. The first workshop took place in
Utrecht (NL) in the context of the 4th BioEconomy Stakeholders’ Conference in April 2016. It
attracted great interest and explored sustainability, policy issues and engagement in the European
bioeconomy (results will be published soon on the BioSTEP website). The exhibition “bioeconomy in
everyday life” presents a variety of products that contain components made from renewable raw
materials that can be used in daily life or are produced using bio-based procedures. At regional level,
BioSTEP applies and tests a ’living lab‘ approach. Living labs are research and innovations platforms
that allow different actors to meet and explore new ideas and concepts that can potentially be turned
into successful innovations.”
The BE Sustainable article was published on 21 April 2016 (Link)

Report on BioSTEP’s communication and promotion activities

11

2.2 National coverage
2.2.1 Bulgarian media: Standartnews and Monitor
The final exhibition of the BioSTEP project took place in the Stara Zagora Regional History Museum
from 13 – 15 October 2017. To reach as many people as possible, the exhibition was shown during
the Augustiada, a festival of wine and cultural heritage, which is a major event in the region Stara
Zagora and attracts many people. The event was taken up by the Bulgarian Standartnews and
Monitor, talking about the project, the exhibition and the bioeconomy sector in the region of Stara
Zagora.
The article in monitor was published in October 2017 (Link)
The article in Standartnews was published in October 2017 (Link)
Figure 4: Screenshot and picture of newspapers

2.2.2 German media: NKS Gesellschaft – BioSTEP as good practice example
The DLR Project Management Agency that advises German applicants on the European Framework
Programme Horizon 2020 selected BioSTEP as a good practice example for its innovative and
interdisciplinary research approach and the integration of social sciences and humanities in the
Horizon 2020 programme. In its brochure "Erfolgreich in Europa: Deutsche Forschende aus den
Sozial-, Wirtschafts- und Geisteswissenschaften in Horizont 2020" the NKS gives an overview of the
objectives and approach of BioSTEP and other successful collaborative research projects,
including Marie Sklodowska-Curie measures, of applicants based in Germany. The brochure also
provides background information on the opportunities for social and humanities scientists in Horizon
2020.
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In its newsletter 02/2018, the NKS advertised BioSTEP’s conference “Effective stakeholder and
public engagement in the bioeconomy”. The NKS highlight that BioSTEP’s recommendations can
influence EU-policies and include interesting ideas on multi-actor-approaches.
The brochure was published by NKS Gesellschaft in December 2016 (Link)
The newsletter was published by NKS Lebenswissenschaften in January 2018 (Link)

Figure 5: Screenshot of the brochure

2.2.3 German media: biooekonomie.de
The website biooekonomie.de (funded by the Ministry for Education and Research) reported about
the German High-Tech strategy, stressing that the bioeconomy will continue to play an important role
on the route towards more sustainability. In this context, the results of the BioSTEP Forum in
Brussels were also highlighted and referenced.
The article was published by biooekonomie.de in March 2017 (Link)

2.3 Project coverage by partner websites
2.3.1 Articles by EPRC
EPRC published several articles about recent activities in the project:


New EPRC-led BioSTEP report on regional bioeconomy strategies, published in September
2016 (Link)



Shaping the Scottisch Bioeconomy Together, published October 2016 (Link)



Open workshop: stakeholder and public engagement in the bioeconomy, published
November 2016 (Link)
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Promoting Stakeholder Engagement and Public Awareness for a Participative Governance of
the European Bioeonomy,

2.3.2 Articles by Ecologic
Ecologic published several articles:


Effective Stakeholder and Public Engagement in the Bioeconomy – BioSTEP Conference,
Good practices, lessons learned and recommendations for future research, published
February 2018 (Link)



A Bioeconmy Strategy for Austria: The Role of Civil Society – BioSTEP Policy Workshop,
published January 2017 (Link)



Creating Networks for the Transition to a Bio-based and Circular Economy, published in
2017 (Link)

2.3.3 Wageningen University & Research: Bio-based economy benefits from
social engagement
Excerpt from article: “Governments, companies and research institutes are the driving force behind
the bio-based economy in Europe. For the general public, however, ‘bio-based’ remains an unfamiliar
concept. Subsidised by the EU, the BioSTEP project aims to involve people from outside the ‘triple
helix’.”
This article was published in June 2016 (Link)

2.3.4 Wageningen University & Research: Biobased Economy blog
This article deals with the challenges consumer face with regard to the biobased economy. How can
they know whether biobased products are more sustainable when the experts are still in a heated
debate on this? However, uncertainty can also be an opportunity for social dialogue. Regional, smallscale industries can provide an entry point to enter into a dialogue with local communities and endusers on the new green economy.
The article was published in May 2016 (Link)

2.4 BioSTEP Website
Over the course of the project, consortium members published several articles on the BioSTEP
website. The texts spoke about and highlighted the individual events of the project, but also
elaborated on specific topics of the bioeconomy, such as bioplastics or political strategies. In total, 27
news features were prepared for the BioSTEP website.
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Figure 6: Screenshot of the website (In the News)

2.5 BioSTEP Newsletter
Although not part of the project’s Description of Action, a BioSTEP newsletter was set up after the
first year of the project. More than 450 people decided to register for the newsletter. Registrations
were collected during the project workshops, conferences, exhibitions, living labs and via the website.
In total, five newsletters were sent out and informed the interested readership about the activities of
the project. Two of the five newsletters are displayed below, all of them can be downloaded from the
news section of the website.
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2.6 Other
Of course, all the regional events were promoted at the regional level, distributed via mailing lists and
sent to local media. This was especially vital for the Italian and Bulgarian Living Labs and exhibitions
and led to many people taking part in the events.

3 Events
BioSTEP partners organised a series of own events, but also participated in numerous conferences,
workshops and contributed to other EU projects. This overview includes all activities until the end of
2017.

3.1 Organisation of BioSTEP events
Overall, the BioSTEP consortium organised four policy workshops, four exhibitions (two in the same
country), three regional case study workshops, three validation meetings as well as several living
labs in Italy and in Bulgaria. Most events involved several partners of the consortium. The policy
events organised by Ecologic involved all partners and were organised in the context of a larger
bioeconomy events.
Table 1: Overview BioSTEP events
Conference/worksho
p/exhibition
Policy Workshop

Date and location
14.04.2016 in
Utrecht

Brief description
Side
event
BioEconomy
Conference
Utrecht 2016)

at

Partner
the
4th
Stakeholders’
(BioEconomy

Ecologic

Workshop Regional
Case Study – Saxony
Anhalt

01.06.2016 in Halle

Workshop was linked to the
International
Bioeconomy
Conference in Halle

Ecologic

Workshop Regional
Case Study – Veneto

24.06.2016

Workshop was held at the
Regional
Association
of
Chambers of Commerce of
Veneto, Venice

UCV/Aghe

27.06.2016 in
Glasgow

Workshop took place at the
University of Strathclyde

EPRC

Exhibition

18. - 20.10.2016 in
Glasgow

Exhibition
“Bioeconomy
in
everyday
life”
in
Glasgow
Science Centre, Scotland, UK

BIOCOM

Policy Workshop

18. - 20.10.2016 in
Glasgow

Parallel event to the European
Forum
for
Industrial
Biotechnology
and
the
Bioeconomy (EFIB 2016)

Ecologic

Validation Meeting –
Regional Case Study –
Bio-Based Delta

26.10.2016 &
10.11.2016

Validation meeting in Bergen op
Zoon

WUR

Validation Meeting –
Regional Case Study –
Scotland

01.11.2016 in
Glasgow

Validation meeting in Veneto,
Venice

UCV/Aghe

Validation Meeting –
Regional Case Study –
Saxony-Anhalt

23.11.2016 in
Magdeburg

Validation meeting was linked to
a meeting of the Advisory
Council of the Competence

Ecologic

Workshop Regional
Case Study – Scotland
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for
Partners
Phase I: Living Lab
Meeting in
Veneto/Creative Phase

Policy Workshop

30.11.2016

Developing
Veneto
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Socio-Economic
bioeconomy

in

UCV/Aghe

Definition of objectives, roles and
activities to be developed

20.01.2017 in Graz

Workshop at the 5th Central
European Biomass Conference
(CEBC 2017)

Ecologic

Developing
Veneto

UCV/Aghe

Phase I: Living Lab
Meeting in
Veneto/Concept
Mapping

20.01.2017 in
Veneto

Phase I: Living Lab
Meeting in
Veneto/Nominal Group
Technique

01.02.2017 in
Veneto

Phase I: Living Lab
Meeting in
Veneto/Strategic
Community Planning

16.02.2017 in
Veneto

Policy Workshop

29.03.2017 in
Brussels

Linked to a regular meeting of
the
EU
Bioeconomy
Stakeholders Panel

Ecologic

19.04 - 07.05.2017
in Brescia

Exhibition
“Bioeconomy
in
everyday life” in AmbienteParco
in Brescia, Italy

BIOCOM

Developing
Veneto

UCV/Aghe

Exhibition

bioeconomy

in

Definition of objectives, roles and
activities to be developed

Developing
Veneto

bioeconomy

in

UCV/Aghe

Definition of objectives, roles and
activities to be developed

Developing
Veneto

bioeconomy

in

UCV/Aghe

Definition of objectives, roles and
activities to be developed

Phase I: Living Lab
Meeting in Veneto/Pilot
Action

10.05.2017 in
Veneto

Phase II: Living Lab
Meeting in Veneto/
Developing drafts of
strategies/policies

17.05.2017 in
Veneto

bioeconomy

in

Definition of objectives, roles and
activities to be developed

Developing policy strategies

UCV/Aghe

Discussion
between
Veneto
Region Department for Research
and Innovation and stakeholders

Exhibition

10. - 21.05.2017 in
Padua

Exhibition
“Bioeconomy
in
everyday life” in Fenice Green
Energy Park, Padua, Italy

BIOCOM

Phase I: Brainstorming
Meetings for Living Lab
in Bulgaria

02.06.2017 in Stara
Zagora

Start of the Living Labs in
Bulgaria:
discussion
with
participants about the region’s
potential and discussion with

BIA
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SMEs about the potential to
create bio-based products.
Phase I: Meeting for
Living Lab in Bulgaria
Phase II: Living Lab
Meeting in Veneto/
Developing draft of
agriculture policy
strategy

20.06.2017 in Stara
Zagora
28.06.2017 in
Veneto

Meeting with the Regional
Government of Stara Zagora
region

BIA

Developing policy strategies

UCV/Aghe

Discussion
between
Veneto
Region Department for Research
and Innovation and stakeholders

Living Lab in Bulgaria,
Stara Zagora (joint
stakeholder meeting)

13.10.2017 in Stara
Zagora

Living Lab: “Organically grown
essential cultures and essential
oils production - development
perspectives, problems and plan
of activities to help the industry”

BIA

Exhibition

12. - 15.10.2017 in
Stara Zagora

Exhibition
“Bioeconomy
in
everyday life” in the Historical
Museum of Stara Zagora,
Bulgaria

BIOCOM

Phase II: meeting to
develop an action plan

31.10.2017 in Stara
Zagora

Goal of the meeting: turn the
action plan into a strategy for the
development of the bioeconomy.

BIA

Phase II: guidelines for
new developments

10.11.2017 in Stara
Zagora

Goal of the meeting: review
existing developments in the field
of production and processing of
organic products and come up
with
guidelines
for
future
development

BIA

Phase II: strategy
development

24.11.2017 in Stara
Zagora

Review of the strategy for the
development of the bioeconomy
in the Stara Zagora region

BIA

3.2 Participation in events outside of BioSTEP
The entire consortium tried to join events outside the consortium as often as possible – to stay up to
date on the political development of the bioeconomy on the national and international level, to get to
know the approaches of other EU projects dealing with the communication of complex topics and last
but not least to disseminate own project results and generate interest for upcoming BioSTEP events.
Table 2: Overview of events
Conference/
workshops

Date and location

Brief description

Partner

Discussion Forum:
Ecosystem Services
and Bioeconomy

29.01.2015 in Berlin

The ecosystem Services discussion
forum, which is co-organized by
'Biodiversity in Good Company' and
three
partner
organizations,
continued with a talk on bioeconomy
on in Berlin.

Ecologic

Bio-based products:
engaging with society

17.02.2015 in
Brussels

Workshop

Ecologic
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Date and location
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Brief description

Partner

and reaching endusers
Financial instruments
and EU projects
supporting innovative
start-ups

25.03.2015 in
Thiene

Workshop

UCV

H2020 opportunitities
for SMEs

22.04.2015 in
Padova

Workshop

UCV

The EUBCE is the leading platform
for the collection, exchange and
dissemination of scientific and
industrial know-how in the field of
biomass.

WIP

Meeting

Aghe

European Biomass
Conference and
Exhibition (EUBCE
2015)

01. - 04.06.2015 in
Vienna

Meeting with Consorzio
Filiera Legno Veneto

30.04.2015 in
Venezia

Conference on
Renewable Resources
& Biorefineries (RRB
11)

05.06.2015 in York

Delegates from university, industry,
governmental
and
nongovernmental organizations present
their
views
on
industrial
biotechnology, sustainable (green)
chemistry and agricultural policy.

WIP

National round table
"Production and
marketing of Bulgarian
bio-products"

15.07.2015 in Sofia

Round table

BIA

Financial instruments
and EU projects
working group - Secure
clean and efficient
energy

25.09.2015 in
Venezia

Workshop

UCV

The Role of
Bioeconomy in Climate
Change Mitigation

29.09.2015 in
Brussels

EU
decision-makers
and
stakeholders gathered to stress the
role that the bioeconomy can play
ahead of COP 21 in Paris.

Ecologic

Annual training
meeting at MISE for
NCP -Help desk
REACH

15. - 16.10.2015 in
Rome

Workshop

UCV

IEA Bioenergy
Conference 2015

26. - 27.10.2015 in
Berlin

The 2015 Conference provides
stakeholders
from
industry,
academia and policy with an insight
into recent research and market
developments in bioenergy.

WIP
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Conference/
workshops
Meeting with Dario
Bovo, BIOSAI CEO
NEL PROGETTO DEL
PAESAGGIO

Date and location
28.10.2015

03.11.2015 in
Padova

Meeting with Veneto
Innovazione

11.12.2015

Global Bioeconomy
Summit 2015

25. - 26.11.2015 in
Berlin

20

Brief description

Partner

Meeting

Aghe

Workshop

UCV

Meeting

Aghe

The Global Bioeconomy Summit is
the first community building platform
to discuss bioeconomy policies
globally.

BIOCOM,
Ecologic,
Aghe

Brokerage event

Aghe

Construction of a draft
Veneto Bioeconomy IO table

17.11.2015 31.03.2016 in
Venezia

Responsible Research
& Innovation – Shaping
New Horizons

14. - 15.01.2016 in
Brussels

Go4 Joint Final Conference: In
February 2013, four EU-funded
projects, the “Go4”, were launched:
GREAT, Res-AGorA, ProGReSS,
and Responsibility share a common
concern
to
improve
our
understanding of the emerging
concept of Responsible Research
and Innovation (RRI), and develop
approaches, tools and mechanisms
to facilitate the uptake of RRI across
Europe and beyond.

UNOTT

The International
Green Week

18.01.2016 in Berlin

The International Green Week is a
one-of-a-kind international exhibition
of the food, agriculture and
gardening industries.

BIOCOM

Workshop

Ecologic

Workshop

UCV

EnergyLandUse
–
Land
Use
Aspects of Transforming the Energy
System

Ecologic

Network Bioeconomy:
SDGs and Algae

23.02.2016

Financial instruments
and EU projects
supporting innovative
start-ups

16.03.2016 in
Padova

UFZ EnergyDays 2016

in Berlin

22. - 23.03.2016 in
Leipzig

WIP,
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workshops

Date and location
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Brief description

Partner

At this conference, the results of
previous high-level events, in
particular the SCAR Foresight
Conference,
the Bioeconomy
Investment Summit and the Global
Bioeconomy Summit converged in a
‘Stakeholders’ Manifesto for the
Bioeconomy.

BIOCOM, WIP,
Ecologic, WUR

Bioeconomy Utrecht
2016

12. - 13.04.2016 in
Utrecht

Meeting with Veneto
Innovazione

15.04.2016 in
Venice

Meeting with Veneto Innovazione

EU incentives seminar

21.04.2016 in
Padova

Workshop

UCV

Thematic Seminar Bioeconomy
Challenges for the EU
Regions

29.04.2016 in
Brussels

This seminar on Bioeconomy-related
Research and Innovation (R&I) aims
to raise awareness and foster
exchange of information and best
practice between the European
Commission and the EU regions as
well as among the regions
themselves.

Ecologic

09.05.2016

Meeting

Aghe

Meeting with a plastic
and rubber company

10.05.2016 in Badia
Polesine

Meeting

Aghe

International
Bioeconomy
Conference

11.05.2016 in Halle,
Germany

Die
seit
2012
existierende
Veranstaltung versammelt jährlich
renommierte,
internationale
VertreterInnen der Bioökonomie für
Austausch
über
neueste
Forschungsergebnisse,
Innovationen
und
aktuelle
Entwicklungen an den Märkten.

BIOCOM,
Ecologic

Trade fair

UCV

Meeting with
Fondazione Ca’
Foscari

Food label check

17.05.2016

UCV/Aghe

Meeting

18.05.2016 in
Venice

Meeting
with
chamber
of
commerce/regional representatives
to
discuss
potential
biostep
implementation through regional
initiatives/funds already in place

UCV/Aghe

Labelling on food
presentation of food
label check

18.05.2016 in
Treviso

Workshop

UCV
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Brief description

Partner

Meeting with an expert of networks
among enterprises

UCV/Aghe

Brabant Innovation Days

WUR

webplatform
Meeting

Regional Fair

24.06.2016 in
Venice
06.2016

Nationale Netzwerkund
Informationsveranstaltu
ng der NKS-L

01.06.2016 in
Cologne

NKS-L: Multi‐und Transdisziplinarität
in
den
Lebenswissenschaften:
Verbundforschung zu Gesundheit
und BioÖkonomie in Horizont 2020

Ecologic

CORE-JetFuel
Conference
Sustainable Alternative
Aviation Fuels – The
Way Forward

16. - 17.06.2016 in
Brussels

The CORE-JetFuel project supports
the EC in its dynamic and
implementation of research and
innovation projects in the field of
sustainable alternative fuels for
aviation.

WIP

BioSTEP regional dissemination
event Sviluppiamo la bioeconomia in
Veneto per creare una rete
innovativa ed un brand Bio Venetoregionale – Progetto europeo
BioSTEP

UCV

BioSTEP regional
dissemination event

AQUACROSS Forum
on Ecosystem-based
Management of
Freshwater, Coastal,
and Marine
Ecosystems

27. - 28.06.2016 in
Alcalá de Henares

H2020 AQUACROSS project’s first
international
conference,
‘AQUACROSS
Forum
on
Ecosystem-based Management of
Freshwater, Coastal, and Marine
Ecosystems – Insights for Innovation
from Science, Policy, and Business’
was held in Spain

Ecologic

The Changing Political
Economy of Research
and Innovation
(CPERI)

28. - 29.06.2016 in
Liege, Belgium

The Changing Political Economy of
Research and Innovation (CPERI):
Producing and experimenting with
publics in new political economies

UNOTT

Article

30.06.2016

Article on Bio-Economy: Towards a
new model of development for the
regional system?

Aghe

Workshop and
Conference: REACH
and building. The
application of the
REACH and CLP
Regulations in the
build environment to
and materials used.

20.10.2016

SIT REACH DESK and WG
REACH-CLP of
Emilia-Romagna
Public Health
Department with
representative of ECHA, MISE, ISS
National Institute of Health), and
Ministero della Salute ( Ministry of
Health).

UCV
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Date and location
27.06.2016 in
Glasgow

23

Brief description

Partner

Organisation of a workshop

EPRC

Open Source Circular
Economy Days

09. - 13.6.2016 in
Berlin

OSCEdays is about the facilitation of
use and creation of open source
circularity resources, solutions and
possibilities.

BIOCOM

Framing the
bioeconomy:
Imaginaries of a
transnational political
project. 4S/EASST
Conference

31.08. - 03.09.2016
in Barcelona

This conference has been initiated
as opportunity to share reflections,
ideas, findings and projects on a
variety of aspects characterizing
alternative ways to do science and
technology.

UNOTT

Fachtagung
Bioökonomie

06.10.2016 in Graz

Fachtagung
Biökonomie:
Patentrezept Bioökonomie - Lösung
für nachwachsenden Aufschwung
oder leeres Versprechen?

Ecologic

FORBIO Workshop

12. - 14.10.2016 in
Carbonia (Sardinia)

The FORBIO project will develop a
methodology
to
assess
the
sustainable bioenergy production
potential on available “underutilized
lands” in Europe (contaminated,
abandoned, marginal, fallow land
etc.) at local, site-specific level.

WIP

Bratislava Bioeconomy
Conference (BBEC
2016)

17.10.2016 in
Bratislava

The Slovak Presidency together with
European Commission under the
auspices of Standing Committee of
Agricultural
Research
(SCAR)
organises a conference on the role
of EU regions in developing a
sustainable European Bioeconomy.

BIOCOM

Financial instruments
and EU projects
working group - Food
security, sustainable
agriculture, marine and
maritime research and
Biotechnology

19.10.2016 in
Venezia

Workshop

UCV

Stakeholder & public
engagement in the
bioeconomy: good
practice

01.11.2016 in
Glasgow

Organisation of a workshop

EPRC

The main aim of the SMIBIO Project
is to develop small-scale integrated
biorefinery
units
capable
of

WIP

SMIBIO Conference on
Small-scale
Biorefineries

22. - 25.11.2016 in
Buenos Aires
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Partner

processing
different
kinds
of
biomass produced in short radius
catchments rural and small urban
areas

SET Plan Conference
2016

30.11. - 02.12.2016
in Bratislava

LOVEAT -Expo Venice
(Marghera- Venezia)

02. - 04.12.2016 in
Venice

Conference titled: Towards a
transformed
European
Energy
System with the new research,
innovation and competitiveness
strategy.

WIP

UCV

Workshop:
Presentation of
regional RIS3

12.01.2017 in
Venice

Presentation of regional RIS3

UCV

Stakeholder & public
engagement in the
bioeconomy

16.03.2017 in
Glasgow

Organisation of a workshop

EPRC

Workshop

UCV

Workshop at
AGRIMONT

18. - 19.03. / 24. 26.03.2017 in
Longarone

5th EU Bioeconomy
Stakeholder Panel
Meeting

30.03.2017 in
Brussels

The Panel aims to support
interactions between different policy
areas, sectors and stakeholders in
the bioeconomy.

Ecologic, EPRC

Hemp heritage for
nowadays agricolture

22.04.2017 in
Padova

Participation in a Conference

UCV

Biobased Economy
Conference - Turning
Waste into Value

27.04.2017 in
Potsdam

During the 2nd. Biobased Economy
conference in Potsdam the overall
objective is to bring its participants
together
in
a
cross-sectoral
approach in order to increase their
ability to innovate, to use resources
more efficiently and to compete with
biobased processes and products.

Ecologic

04. - 05.05.2017 in
Brussels

The ART Fuels Forum, established
under the project: “Support for
alternative and renewable liquid and
gaseous fuels forum (policy and
market issues)” and contributes to
enhancing and strengthening the

WIP

ART Fuels Forum Kickoff

Report on BioSTEP’s communication and promotion activities

Conference/
workshops

Date and location

Brief description

25

Partner

understanding of the needs of the
ART Fuels sector.
RVO - Conference

17.05.2017 in The
Hague

On Wednesday 17 May 2017,
Rijksdienst
voor
Ondernemend
Nederland (RVO.nl) and the Dutch
Ministry of Economic Affairs coorganise a national Info Day
dedicated to the 2017 BBI JU Call
for Proposals.

WUR

SMIBIO Conference on
Small-scale
Biorefineries

29. - 31.05.2017 in
Manizales,
Colombia

The main aim of the SMIBIO Project
is to develop small-scale integrated
biorefinery
units
capable
of
processing
different
kinds
of
biomass produced in short radius
catchments rural and small urban
areas.

WIP

Szenarienentwicklung
Bioökonomie 2050

29. - 31.05.17 in
Wolgsbrunnen bei
Eschwege

Das Forschungsprojekt zielt darauf
ab, verschiedene Szenarien eines
Wandels unserer gegenwärtigen
Wirtschaftsweise hin zu einer
nachhaltigen "Bioökonomie 2050" zu
beschreiben und gesellschaftlich
akzeptierte
Transformationsprozesse
aufzuzeigen.

Ecologic

EUBCE 2017

12. - 15.06.2017 in
Stockholm

The EUBCE is the leading platform
for the collection, exchange and
dissemination of scientific and
industrial know-how in the field of
biomass.

WIP

Un Laboratorio
gastronomico
permanente: l'officina
del Gusto a Belluno

27.06.2017 in Villa
Patt di Sedico

Participation to a Workshop

UCV

International
Bioeconomy Congress

12. - 13.09.2017 in
Hohenheim

The 2nd International Bioeconomy
Congress was an interdisciplinary
expert and stakeholder meeting
dedicated to systemic approaches of
bioeconomy.

Ecologic

6th International
Conference on
Lignocellulosic Ethanol
(6ICLE)

27. - 28.09.2017 in
Brussels

6th International Conference on
Lignocellulosic
Ethanol
(6ICLE)
brings together the world’s experts
in lignocellulosic ethanol, biomass

WIP
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Brief description
pretreatment,
development.

enzyme

Partner
&

yeast

SYMOBIOStakeholderworkshop

10.10.2017 in Berlin

Entwicklung eines Bioökonomie Monitoring-Rahmens

Ecologic

World Conference of
Chambers of
Commerce

05. - 06.11.2017 in
Torino

Conference: World Conference of
Chambers of Commerce

UCV

Bio-Europe

05. - 08.11.2017 in
Berlin

Life science partnering conference
with
workshops,
panels
and
exhibitions.

BIOCOM

SMIBIO Workshop
Small-scale
Biorefineries for Rural
Development

14. - 15.11.2017 in
Morelos, Mexico

The main aim of the SMIBIO Project
is to develop small-scale integrated
biorefinery
units
capable
of
processing
different
kinds
of
biomass produced in short radius
catchments rural and small urban
areas

WIP

H2020 BioEconomy
Info Week

16. - 17.11.2017 in
Brussels

Info Week on Horizon 2020 Societal
Challenge 2 (SC2) ‘Food security,
sustainable agriculture and forestry,
marine and maritime and inland
water research and the bioeconomy’

Ecologic,
BIOCOM

17.11.2017 in
Brussels

Interactive Workshop with the EU
Bioeconomy Stakeholders Panel

Ecologic

Annual conference
Enterprise Europe
Network (EEN)

20. - 22.11.2017 in
Tallinn

The Annual Conference is the main
event of the Enterprise Europe
Network. It brings together business
advisers from more than 600
Network member organisations from
more than 60 countries as well as
representatives from the European
Institutions
and
key
external
stakeholders.

UCV

Workshop at INFN
“round table for
scientific world and

24.11.2017 in
Padova

Workshop

UCV

The Bioeconomy
Manifesto as a
Collaborative Tool for
Facilitating Innovation
and Growth for a
Stronger European
Bioeconomy
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Partner

enterprises”
AlgaEurope
Conference

05. - 07.12.2017 in
Berlin

The fourth AlgaEurope Conference
assembled more than 200 experts
and offered insights into recent
scientific achievements and market
prospects for algae in Europe and
beyond.

BIOCOM

BBI JU Stakeholder
Forum

07.12.2017 in The
Hague

The BBI JU Stakeholder Forum
2017 brought together the bio-based
industries community to facilitate
discussion on the strategic direction
for the BBI JU programme through
constructive and open dialogue with
stakeholders by encouraging crosscollaboration between them.

WUR

Bioeconomy
Investment Summit

14. - 15.12.2017 in
Helsinki

The Summit discusses the potential
the bioeconomy has to offer in
building a sustainable future, and
how to mobilize investments to
unlock that potential.

BIOCOM

Conference

UCV

Product traceability and
talking label: innovative
solutions and digital
vouchers for SMEs

18.12.2017 in
Treviso

4 Cooperation with other EU-funded projects
The BioSTEP consortium has placed a great emphasis on the cooperation with other EU-funded
projects. Throughout the project, consortium members took part in workshops, conferences and
webinars organised by EU-projects on bioeconomy topics. Beyond this, BioSTEP was also
mentioned in other projects newsletters, actively contributed to workshops and developed a
bioeconomy game together with the BIOWAYS project. Activities of partner projects such as
CommBeBiz, BioLinX, BIOWAYS or InnProBio were promoted via BioSTEP’s Twitter account.
Additionally, BioSTEP has listed all related projects and initiatives on its website.

4.1 Participation at workshops and conferences


Participation at the CommBeBiz event “Bioeconomy Impact 2016: Connecting People,
Projects & Purse Strings to Deliver Innovation in the Bioeconomy”, 10.-11.02.16 in Dublin,
Ireland (BIOCOM)



Participation at webinar "Circular Economy" organised by CommBeBiz on 15.11.2016
(BIOCOM)



Contribution to the webinar "Creating Networks for the Transition to a Bio-based and Circular
Economy" organised by CommBeBiz on 23.05.2017 (Ecologic)



Contribution to webinar on “Stakeholder Engagement and Evaluation” on 05.09.2017
(Ecologic)
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Contribution to webinar on “Stakeholder and public engagement in the bioeconomy”
organised by CommBeBiz on 17.09.2017 (BIOCOM)



Contribution to CommBeBiz Communications Workshop “Bio, what else? How to spread the
word about the bioeconomy” on 27.09.2017 at the European Forestry House in Brussels
(BIOCOM)



Participation to BioCannDo Project Meeting on 22.09.2017 (Ecologic)

4.2 Presentation of BioSTEP’s virtual exhibition
The virtual exhibition of “Bioeconomy in Everyday Life” was presented at the EuroScience Open
Forum in Manchester, which is one of the largest interdisciplinary science meetings in Europe from
23.-27.07.2016 by the CommBeBiz team. It was well received and shown together with some
tangible products. Naturally, the virtual exhibition was promoted via the social media channels and
during the touring exhibitions as well as at other BioSTEP events.

4.3 Bioeconomy game
In cooperation with the BIOWAYS project, which has the mission to promote the huge potential of
bio-based research results and raise public awareness of bio-based products, BioSTEP contributed
to an interactive bioeconomy game. The game includes the contents from the publication
“Bioeconomy in Everyday Life”, which has been designed along with the exhibition. “Bio…What?” is
an online game that has been developed to raise young generations’ awareness on the bioeconomy,
to stimulate curiosity and inform about bio-based products. In the game, the player discovers different
raw materials and learns how these can be used to produce objects of everyday use, such as
furniture, packaging or toys. The gameplay takes inspiration from the “Mario Bros” game. Depending
on whether correct answers are given and traps avoided, the player received scores, which can even
be shared on Facebook. The costs for the game development were covered by BIOWAYS. Once
finalized, the game was “tested” at the Researchers’ Night in Rome, Cesena, Bologna and Aveiro.
More than 1400 visitors came and more than 500 children played the so called “Bio…What?” game.
The game is available in English, Italian, Spanish, Greek, Portuguese, Estonian and Slovak.
The game can be played here: http://www.fvaweb.eu/biowhat/
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Figure 8: Screenshots of Bio...What? game

4.4 InnProBio Newsletter
The BioSTEP project – in particular its virtual exhibition – was taken up and mentioned in the third
InnProBio newsletter. InnProBio, the Forum for Bio-Based Innovation in Public Procurement, aims to
develop a community of public procurement practitioners interested in innovative bio-based products
and services. InnProBio and the BioSTEP team have been supporting each other in the projects’
newsletters and social media accounts.
All InnProBio newsletters can be found here.
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Figure 9: Screenshot of InnProBio newsletter

5 Social media achievements
The social media activities increased over the course of the project. The following summary shows
the situation on the 18th of January 2018. Via the BioSTEP Twitter account, we published more than
290 tweets, followed 218 experts and were able to convince more than 700 individuals, institutions
and public figures to follow our activities. Among our followers: high-level politicians, businesses,
institutions, but also individuals interested in the topic. Further, the BioSTEP team informed via
Facebook about highlights of the bioeconomy and own results. Most of the Facebook posts assumed
an uninformed public and stressed interesting innovations, such as edible water bottles or furniture
made from residues. As there was no intense debates in the bioeconomy groups on LinkedIn, this
medium was only used to advertise own events.
Selected achievements:


Best tweet with 6.920 impressions and 30 interactions
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Figure 10: Screenshot of best tweet



Most successful were tweets on important milestone publications such as the BioSTEP policy
paper, tweets on feasible bioeconomy innovations and tweets from conferences



The who is who of the bioeconomy follows the BioSTEP project and retweets our posts.
Additionally, numerous individuals and institutions chose to stay informed about the projects’
activities.

Figure 11: Screenshot of retweets



On Facebook the project currently has 152 likes and 154 followers

6 Additional publications
BioSTEP published several additional publications that were not foreseen in the project’s Description
of Action. These were written for a variety of reasons: to support discussions on the theory and
practice of stakeholder and public engagement in the project, to offer a booklet with all exhibition
products that can be taken home or flyers, which are summing up BioSTEP’s most important results.
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6.1 Publication: Public engagement in the bioeconomy: outlining an
analytical framework for BioSTEP
This publication is an internal working paper to underpin the discussion on theory and practice of
stakeholder engagement in the project. Its main objective is to outline an analytical framework for
public engagement in BioSTEP by exploring the topic in public policy and part of the academic
literature. The report starts by exploring the policy context of public engagement, then looking into a
tentative framework for public engagement in BioSTEP while defining the different stakeholders and
publics, followed by an elaboration on why to engage with publics and the diverse ways of
engagement. The report was initiated and written by the University of Nottingham. Its findings
supported all following deliverables.
The report can be downloaded here.

6.2 Additional papers for the public
Ecologic initiated, designed and printed executive papers which translated key publications for a
wider audience, namely:


BioSTEP Policy Paper – Creating Networks for the Transition to a Bio-based and Circular
Economy (April 2017);



BioSTEP Guidelines for Practitioners – Stakeholder and Citizen Participation in Bioeconomy
Strategies (August 2017);



BioSTEP Research Recommendations – Effective Stakeholder and Public Engagement in
the Bioeconomy (February 2018).

Figure 12: Screenshots of the additional brochures
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6.3 Exhibition brochures
For each “Bioeconomy in Everyday Life” exhibition, BIOCOM designed and printed accompanying
brochures, listing all products that were showcased with an explanatory text. To introduce the
different products, we included an introductory text explaining what bioeconomy is. As in the
exhibition, we clustered the products according to the environment they are utilized in, such as
kitchen, bathroom or garage. The purpose of this brochure is that people can take it home with them
and take a second look at what inspired them, to enable that the knowledge and insights can be
shared and spread. UCV and BIA translated the English brochure to Italian and Bulgarian and printed
and distributed more than 800 copies.
The brochures can be downloaded here.

Figure 13: All exhibition brochures published by the project

